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Abstract: Slum tourism has become extremely popular in the 21st century. It is mostly
prominent in developing countries across the globe, however in Mumbai it is still a relatively
new industry. With its escalating use, slum tourism has generated a heated and critical
debate especially concerning ethics. However, scholarly research on slum tourism remains
limited and fragmented, especially in Mumbai. With this, very often the community which is
directly impacted by slum tourism rarely get to voice their opinions in the debate. Therefore,
in collaboration with and specifically looking at Reality Tours and Travel and its affiliated
NGO Reality Gives, this report and its research findings aim to advance the theoretical
discussion surrounding slum tourism today. It will do this by providing a valuable contribution
and analysis into the perceptions of the Dharavi community using a qualitative empirical

approach.
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1. INTRODUCTION

There are over 20 million people now living in Mumbai, India and subsequently the demand
for space is facing new pressures. With this continuous and exponential increase in the
population and beingl ndi ads mo deMumbamasgbewmme aysite for thought-
provoking talk and research in recent years. Dharavi is at the heart of this megacity and it is
often placed in the spotlight concerning the demand for space. Notoriously known as one of
A s i B@est slums, it is often associated with numerous negative perceptions (Sharma,
2000; Swarup, 2006). In fact, these perceptions have manifested into a distinct stigmatized
imagination particularly for westerners and foreign tourists (Sanyal, 2015). However, a
multiplicity of scholars such as Weinstein (2014) strive to highlight how Dharavi transcends
these representations to also encompass a broad range of entrepreneurship and businesses

which makes it a unique Gluma

Across the world and especially in developing countries, contemporary slum tourism has
accelerated and begun to spread in many urban areas. In Dharavi, this form of tourism, like
the emerging scholarship, attempts to challenge the typical negative representations of the
60sl uméugh showi ng t.disnofies arguedithatghe émementeiot sjuid
tourism is due to people&i ncreasing fascination t o 2QL¥.t

This is partly influenced by the media who portray slums in a way which heightensp e o p | e

curiosity to visit. Alternatively, slum tourism also delivers opportunities to benefit the
community and its residents. The Reality Group (Reality Tours and Travel and its sister NGO
Reality Gives) provide a variety of projects in Dharavi developed through the profits and

revenue of its tours.

The concept of slum tourism has also gained significant momentum within academia and in
the tourism industry (Durr and Jaffe, 2012). In recent years, various scholars such as Dyson
(2011), Meschkank (2011) and Frenzel (2012 in: Steinbrink et al, 2012) have progressively
written about this phenomenon. What correspondingly seems to be on the increase, is the
great deal of deliberation from the scholars, journalists and media across the globe who
have criticised the ethics of this practice andt h e t omotivatiens ferdisiting. However,
the personal opinions and experiences of the residents inside the &lumbhave hardly been

written about. And with this, existing scholarship tends to lack accurate or solid case studies.

Responding to the gap in literature which has tried to explore the debate around slum
tourism through fragmented case studies and viewpoints (Durr and Jaffe, 2012), this

empirical study solely focuses on the community. It will provide an up-to-date study of Nieck
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Sli kker 6s ( 20 PeficgptidnhoéteiDearavi community regarding slum tourism
and affiliated NGO operations .0When arguing if slum tours are good or bad, or perhaps
even in the middle, it is crucial to understand the viewpoint of the 6 s | resiénts because
they are directly affected. Therefore, the aim of this study is to investigate slum tourism
practice in relation to the charity Reality Tours and Travel and its affiliated NGO Reality
Gives in Dharavi. The results will additionally help the Reality Group to understand the
current effects and successfulness of its work, whilst recommending any improvements.
This study is in no way representational for all slum tour practices across the globe.
However, just as Slikker (2014: p.8) states in his thesis, this report will "be of value on an

i nternational s c aypmvidnga valuablecase btuda r k 0

1.1. Research Questions
This research finds its empirical focus using semi-structured interviews in collaboration with
Reality Tours and Travel. This area of interest has been translated into the following

research questions:

1. The perceptions of the Dharavi community on slum tours
2. The perceptions of the Dharavi community on Reality Gives
3. The impacts of slum tourism on the Dharavi community




2. LITERATURE REVIEW

2.1. Introducing Dharavi

Before discussing the perception of the community in Dharavi regarding slum tourism, it is
important to understand the historical development of this settlement and its importance as
a geographical site in Mumbai, India. Dharavi originated as a small fishing village (a
Koliwada) which was fborn in a legal limbo, without any consistent government investment
or pl anni rf{Byugrsaanp 2013r pt 42). Located on Parel Island, one of 7 Islands, it
was originally just a swamp area and only a small number of people lived there (Sharma,
2000). Made from a mixture of formal and informal buildings, it was originally located at the
edge of Bombay on a creek which led to the Arabian Sea (Sharma, 2000: xxi). As it was
situated at the edge of Bombay, Dharavi was not so central to development.

During the 19" century the British implemented a large-scale engineering project, which
merged the 7 islands together to make more land. This lead to the drying up of the creek
and the establishment of one island (Sharma, 2000). The emergence of new land served as
a hotspot for incoming migration. People entered Mumbai looking for jobs but the
development and rising living prices of south Mumbai meant that many migrants were forced
to live in the outskirts such as Dharavi. Here it was cheaper and more affordable (Sharma,
2000). Now Dharavi is filled with a mosaic of migrants, religions and cultures and Sharma
(2000) states that this has defined the history of Dharavi. Industries grew inside Dharavi and

over time it has developed into a large industrial hub.

As the population proliferated and Mumbai globalised, developers leapfrogged over the
settlement and continued to build around it. This meant that Dharavi was no longer at the
edge of the city, but instead it became the heart of the city; it was engulfed inside the modern

metropolis. Nowmany commonl y d @ity within ebGityo(Pdraraa2016)d

2.2. Dharavi at present

Today, Dharavi is located near Mumbai 6 s i nt et meghbow noaMu mbiai 9
commercial complex (Bandra Kurla Complex) and between three main railway lines (Perara,
2016). For this reason, despite originally being low in demand, its centrality has caused the
land to become extremely valuable (see fig. 1). In fact, the government and developers are
attempting to redevelop Dharavi through the Slum Redevelopment Project (SRP). This is an

attempt to Atransform Dharavi i nto a middl e
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(Weinstein, 2009: p.vii). However, due to several reasons implementing this throughout

Dharavi has been extremely difficult and only a handful of projects have taken place so far.
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Figure 1: Maps of Dharavi (Retrieved from Google on 21.09.2016)

Mumbai,| ndidamdsler n me ga c i,R0OLS), currdvhtlythas preutbangopulation of
approximately 22 million, making it one of the most populous cities on the globe (World
Population Review, 2016). Along with the high population it has often been dubbed as
60sl| umb ai a@lurhséaceassaidstoemake up a considerable part of its urban landscape. It
is impossible to know the exact population of Dharavi, however various accounts are now
estimating that it is approximately 1 million (Rolfes in Sharpley and Stone, 2010). It has an

estimated 18,000 people per acre (Sharma, 2000) and is approximately 551. For this reason

itis often dubbedasoneo f Asi ab6s | (Bysan,e612; P&dl, ROBD. s
23. Il magining the 6sl umb

When people often think of a 6 sthey might think of places with sub-human conditions
2 0 0 0i9 often Tehognisédsahdwstigidatised as a place with an illegal

t he

(Shar ma,
status, crime, dirt, disease and crowdedness. Swarup (2006) likewise statest h a t
being
an imagination created through literature and the media. A good example of this is Danny
Shirad®g Millionaine has heightened Dhar avi 6s

through its explicit scenes of crime and an unhygienic environment.

is understood by many as 6a cancer ous Thisimeftén o n

Boyl eds negati v

There is no denying that Dharavi has poverty and in many cases, people do live in under-
developed conditions. However, amidst the poverty there are an extensive amount of

enterprises and businesses which have increasingly developed (Weinstein, 2014). As
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Sharma puts it (2000: p .  éwry sqdiare inch of Dharavi is being used for some productive
activityd These industries range from textiles, food, recycling, metal, pottery and leather (see
fig. 2). In fact, many of these products in these businesses are not only used in Dharavi, but
are also exported nationally and internationally. Asmuchas8 0 % of Muweoydirgiisd s
said to happen inside Dharavi. Often, peoplesdimaginations of what Dharavi is, are based
on accounts of the past where Dharavi was once an extremely crime ridden place with an

immense amount of poverty.

Figure 2: Images of some of the industries in Dharavi (Images courtesy of Reality Tours

and Travel)

2.4. The Slum Tour
ATr avel i's all about getting undeforyotursel, s kji

so go on the slum touro (Pickar

In the 215t century, slum tourism has gained significant momentum in the tourist industry
(Seaton, 2012 in: Steinbrink et al, 2012). This phenomenon is particularly on the increase in
developing countries of the Global South such as South Africa, Brazil and more recently,

India (Rofles, 2010). It started with the favelas in Rio de Janiero 16 years ago, and, since
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then it has spread across the globe (Ma, 2010). The media has been a catalyst for this
growth, especially again for example, the award-winning film Slumdog Millionaire
(Steinbrink, 2012). The Media has the power to create a stigmatized image in the

imagination of those who mightnothave direct fasmmd i arity wi't

Although slum tourism may be a recent emergence in India, the curiosity of how the other
half live is not new. The notion of slum tourism first originated as slumming. This was where
the wealthier class visited the poor in the poorest parts of Victorian London during the 19t
century (Frenzel and Koens, 2012; Diekmann and Hannam, 2012; Steinbrink, 2012). Even
duringt hi s ti me the poor areas fAsymbolized t he
(Steinbrink et al, 2012: p. 218). It was suggested that this was an extremely widespread

phenomenon for pleasure and for obtaining knowledge on urban poverty (Koven, 2004).

There is a re-emerging interest in slum tourism in the 215t century (Diekmann and Hannam,
2012) but unlike the 19™ century slumming which mostly occurred in the poor parts of
developed countries, contemporary slum tourism tends to occur in developing countries.
Today Mumbai exemplifies one of the most prominent examples of slum tourism growth due
to the high amount of &lumbddwellers and the curiosity of tourists (Frenzel and Koens, 2012;
Basu, 2012 in: Steinbrink et al, 2012). India itself is a hotspot for foreign tourism; it had an
estimated 5 million people visiting in 2007 (Rolfes, 2010: p. 435). Perhaps with the
increasing ability for people to travel around the world, more people will participate in the
slum tourism phenomenontos ee t he O0di sadvantaged distri

Slum tourism today involves a guide who takes tourists as part of an organized tour through
a mo r disad¥antageddarea of the city (Rolfes, 2010; Frenzel, 2012 in: Steinbrink et al,
2012) oradarsher si de of t o uShargldy and 8tene,i201l@ p.i50.nrkeée
tours can take approximately 2 hours on foot. The guide describes the &lumdblife to the
tourists and may take them to visit some of the businesses and residential areas en route.
Through the tours, they get to see the daily activities of the community from the work space
to the living conditions, although the tourists may not directly interact with the residents (Ma,
2010: p. 4). Part of the tour provided by Reality Tours and Travel involves a visit to a leather
factory and a recycling factory to learn more about life and the industries. In fact, in a
recycling factory tourists can go onto the rooftop to get a panoramic view of Dharavi from
above (see fig. 3) (Ma, 2010: p. 4). The tour is even accompanied by a meal provided by

one of the residents inside Dharavi.




Figure 3: Image of the rooftop view on the Reality Tours and Travel slum tour (Image
courtesy of the Reality Tours and Travel)

2.4.1. Reality Tours and Travel
AfiWe are trying to dispel the myth that peo
criminals. We show it for what it isd a place where people are working hard, struggling to
make alivingand doi ng it iinRediynToaroamkTsavel (befeyra) 2010 in:
Steinbrink et al 2012: p. 72)

Reality Tours and Travel (RTT) is a tour company based in Mumbai founded by Krishna
Pujari and Christopher Way in 2004 (Meschkank, 2011; Ma, 2010). Since 2006 it has offered
2-4 hour tours of Dharavi as well as a range of other tours around Mumbai, Rajasthan and
Delhi. Today it is still the dominant tour company in Dharavi (Dyson, 2012) although since
its emergence and success, other slum tour companies and individuals have started in the
area (Sanyal, 2015). These, for example, include Slum Gods (tours started in 2009), Be The

Local (tours started in 2010) and Inside Mumbai Tours (tours started in 2011).

Slum tourism can providea way of <challenging the stigma
by educating tourists about its reality (Ma, 2010; Sanyal, 2015). RTT are trying to dismantle
and dispel the stereotypical representations and myths associated with Dharavi and its
residents through guided tours. They are also trying to raise awareness of the prevailing
issues which the settlement does have, such as, education and empowerment. They do this
by providing what is known as authentic (Rolfes, 2010) cultural (Ma, 2010) or reality tours

-




(Rofles in: Sharpley and Stone, 2010). They attempt to prove that the life in the settlement
goes beyond what the tourist may have seen or heard in TV, books, news or other forms of

medi a; It attempts to fimake the incomprehlp

Through the slum tour of Dharavi, the poverty is transformed for the tourist because they
get to see the enterprises, entrepreneurship and diligence which is occurring there (Frenzel
and Koens, 2012).

Also, unlike most typical tour companies, 80% of the profits from RTT goes to its sister
organisation Reality Gives (RG) to help the community in Dharavi, provide social benefits
and create poverty relief. The company believest hat @At ouri sm c émrefarnd
| ocal devel opmento (Reality Tours and Trav
and empowerment programmes for those who are underprivileged in the community (see
fig. 4 and fig.5). This exemplifies a form of tourism that goes beyond the traditional practices

of dusiness for profitd It goes beyond to provide humanitarian help.

Figure 4: Images of some of the projects run by Reality Gives (Images courtesy of Reality

Tours and Travel)




Youth Empowerment Programme Royal City School

Computer Classes Girls Football for Development
English Conversation Course Soft Skills Curriculum
Mobile English Language Learning Boys Cricket Academy

Figure 5: Table of the current projects run by Reality Gives

2.4.2. Tourist motivations

Many empirical studies have questioned why seeingt h e 06as & hramah of tourism is so
popular. Urry (2002) for one, suggests that it allows tourists to see what they expect to see
which is poverty, and they truly get to see this when touring the 6 s | . Ut is &imilar to the
practices of slumming in Victorian London during the 19t century. Urry (2002) describes this
experience as bei ng bedansett allows the toweistsaa see arveorldy 0
completely different to what they might live in. Tourism is itself about exploration and
experiencing the oO6realityo6 of a place and
returns to this practice. It allows the tourists to get a sense of real life for the poorest
communities there even if this is in the poorest parts of a city (Ma, 2010; Melik, 2012;
Meschkank, 2012). Especially as Mumbai is filled with a lot of poverty and informal
settlements, a tourist may feel it is necessary to learn more about this way of life. Very often
though, according to RTT most of the tourists are middle class westerners or those who do
not live in Mumbai (Frenzel and Koens, 2012). However, despite past and recent scholarship
addressing this issue, studies are still scarce in this field and therefore reasons for the

tourists totivation in visiting &lumsécannot be completely explained.

2.4.3. Criticism

With its growth, slum tourism has provoked a lot of criticism which is causing it to be thrown
into national and international discussion in recent years. There are generally two opposing
views which argue whether slum tourism is simply good or bad (Zijma, 2010). Unlike other
forms of tourism, the ethics of this practice is what has made it highly controversial. Thus, a

lot of journals, media and literature have been critically vocal; since 2008 over 2000 news
sources have taken part in covering the controversy (Ma, 2010), and even since then there
has been much more coverage. They have denounced the implementation of slum tours in
cities, often accusingitas Opoverty spnoor ndr, tolveoyéuoda ands t
Koens, 2012; Frenzel, 2012 in: Steinbrink et al, 2012, Basu, 2012 in Steinbrink et al, 2012).
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Critics have declared it as being exploitative as it is assumed to make westerners feel better
about situéttieniirn ol i f eAeiner ia the Meavsyork Times (2008). According to
Weiner (2008: p. 1 in; Basu, 2012 in: Steinbrink et al, 2012) one of the strongest criticisms
in academia has come from Professor David Fennell who asked, fiwould you want people

stopping outside your front door every day, or maybe twice a day, snapping a few pictures

of youand makingsomeobser vat i ons abouTheyosupre d u lfeaetsitoyn se 1

motivations are also a catalyst for such debates (Schimmelpfennig, 2010 in Frenzel and
Koens, 2012). Where it could be argued that these criticisms fall short is that they overlook
the local aspirations and need for development which slum tourism can enhance. Tourism
is itself a path to development and poverty alleviation because i funnils tourist dollar into
t he s (Weimes, 2009: p.1). What is also interesting is that despite the criticism, the
industry is fgaining importance both in terms of tourismand i n economi c t
2012: p. 214).

10
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3. METHODOLOGY

The overarching research inquiry was to explore the communityd s p ersaoaslum on
tourism in Dharavi, Mumbai. As such, qualitative empirical research was conducted during

the months of July and September 2016. The method used in the field was semi-structured
interviews and this was conducted in collaboration with RTT.

As stated in the introduction, there were three questions used in framing the research. The
first was the community perception on slum tours. This question was designed to analyse
what the community feel about the tourists who regularly walk through Dharavi. This will also
address if the residents have any knowledge of RTT and if this affects their perceptions on
slum tourism. The second research question is the community perception of RG. This was
important because it also shows if any knowledge on RG has any effect on how the
community feel about the slum tour operations. The third question analyses the impacts of
slum tourism on the community of Dharavi. This will demonstrate if the community feel the

slum tourism is bringing any positive or negative influences.

3.1. Sample

The qualitative data collected is not meant to be wholly representative of the Dharavi
community in any capacity. Interviews were conducted over the two months. Originally, it
was assumed that only around 20 interviews could be conducted as the logistics of the
research and its difficulties were uncertain. However, surpassing this target, 81 interviews
were conducted in the end. This was more than enough for the study because any more
interviews might have resulted in theoretical saturation (Guest et al, 2006). The data
collected had enough results and no new data had emerged. Additionally, although a
probabilistic sample would be good to have been made, the population of Dharavi is very
uncertain and unofficial. As such, it would not have been possible to draw a legitimate
sample size. Even if a probabilistic sample was possible, due to the time frame of this
research and the resources available it would not have been possible to complete it. For this
reason, this study uses a non-probabilistic sample size.

3.2. Research Location

With the time frame and resources available, the research was conducted in specific
locations within Dharavi to extract the most amount of useful information. Like Nieck
S| i k k2614)aresis, the focus area was mostly around and on the tour route used by
RTT. This made the most practical sense because the research was to focus on the

11




perceptions surrounding RTT. Therefore, it seemed necessary to interview most of the
residents where the company was most visible. Some interviews had also been conducted
around the tour route but not on the exact lanes of the tour route. This enabled a wider
gathering of knowledge from the community concerning slum tourism. This further provided
an insight into whether RTT and RG have been widely acknowledged by the population in
Dharavi; wider influence over the population may have impacts on how the community

understand slum tourism today.

Dharavi is split into different areas of use; residential, commercial and industrial (Chatterji,
2005; p. 199). The research route touched upon these different areas to enable an extensive

range of answers from different genders, backgrounds and age groups.

\
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Figure 6: Image of the research tour route (Image retrieved from Google 23.09.2016)

Figure 6 highlights the areas where the research was conducted. It is similar to Nieck
S| e i kpkeriou$ reute and shows that the interviews covered a wide area. Zone 1 (red)
is the industrial area which is filled with many industries such as recycling, textiles and metal
work. Zone 2 (yellow)i s mostly a residential ar elkathbrut
industries. In fact, one of the most established leather factories is visited as part of the RTT
tour. Here the tourists are able to see the processes, learn about the business and buy some

12




of the products. Zone 3 (blue) is the residential part filled with lots of shops, schools and
residents. Zone 4 (light pink) is a busy area filled with residents, shops and restaurants. It
also has a community centre run by RG. Zone 5 (purple) is also a residential area on the
tour route. Zone 6 (orange) is the pottery area known as Kumbharwada (see fig. 7). It is one
of the oldest parts of Dharavi and many of the pottery businesses have been passed down
through generations. The RTT office is also located on the edge of Kumbarwada by 60 Feet
Road.

Figure 7: Image of pottery in Dharavi Kumbharwada

3.3. Semi-structured Interviews

AnTal king with people is an excellent way
143)

To gather the communityds p equaitpteecdpproachsvaso n
undertaken because fithe product of qgual it a
2002: p. 5). Semi-structured interviews were chosen as the primary means of data collection

because it allowed members of the Dharavi community to narrate their own experiences

13




about the world they live in (Kitchen and Tate, 2000: p. 213; Valentine, 2005; Guest et al,

2006; Dunn, 2016). Punch (1998: p.168) likewise statesthati nt er vi ews fiar e

powerful ways we have of understanding otherso . Throwige a way of extracting

experiences from marginalized groups (Dunn, 2016). This method also fills knowledge gaps

which other methods, such as participant observation areuna b | e t drurthenroie,d g €

the nature of semi-structured interviews made the interview process much more informal
and conversational. As Kval e, (1996: p . 5) states,

human i nt &hisavad immponaet because having an informal setting allowed the
interviewees to perhaps feel more comfortable and express more of their personal opinions,

thus it allows for more data collection.

The interview preparation involved a collaborative process with RTT who initially provided
the interview questions and research focus. All guides assisting the research were briefed
about the research purpose and aims before setting off into the field. The interviews were
conducted with a diverse range of participants from different backgrounds including potters,
businessmen, shop keepers, barbers, housewives, children and the elderly. The recruitment
of participants for the interviews mostly involved approaching people at random (Rosenthal,
1991). It was difficult to prearrange the interviews because the residents were very busy
with their daily activities.

As this research involved a community which used multiple languages, translation was
needed. RTT provided guides who each translated the interviews in the field whilst |
recorded them using a voice recorder (Dunn, 2016). It is acknowledged that several
problems arose from translating, including the potential for inaccurate and fragmented
answers from the respondents. There were times when the translator had a long
conversation with the participant and gave me a short response. While I tried to prevent this
this limitation, it was something out of my control and therefore | simply had to acknowledge
it during the coding of the interviews. Each day, RTT provided a different guide, but this was
very useful because it meant that not only would each of the guides see how the residents
felt about their work but it also provided fresh enthusiasm for the project. While issues of
translating arose, it was important to have the guides due to their familiarity and knowledge

of the settlement.

3.4. Research Ethics
The process of qualitative research in areas of poverty involving personal opinions and

experiences raises questions of ethical considerations (Esterberg, 2002). As explained by
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DiCocco-Bloom and Crabtree (2006: p. 319) the main ethical consideration with qualitative
interviews include: reducing harm to the participants, protecting intervieweesoinformation,
informing the interviewees about the nature of the research and reducing exploitation.
During the research, it was ensured that the respondents freely participated in the research
based on a comprehensive understanding of the research purpose (Connolly, 2003). Verbal
and written consent forms were also used and the respondents were given the choice to
stop or withdraw their information from the interview at any time if they wished. To protect

the respondents from harm, they were told that they were going to remain anonymous for

the research purpose as opposed t o 6 name and s h aThe damésha ,

respondents in this report have therefore been kept anonymous. Furthermore, it was
important that the respondents and the Dharavi community were not exploited for personal
gain (DiCocco-Bloom and Crabtree, 2006). This research hoped to do the opposite by using
the community perceptions regarding slum tourism to bring benefits for the community, not
exploitation. The results obtained from the research will go directly to RTT and RG to help
the companies improve their operations and in turn benefit the community. In addition to
this, before each interview, each respondent was told about the importance of the work
(Connolly, 2003).

3.5. Positionality

It was important to consider how my own positionality influenced the interview process
(McDowell, 1992; Longhurst, 2003). Bourke (p. 2014: p.1)st at es t hat t he
researcher and participants have the potential to impact the research process 0As a female
western researcher, my beliefs, background and personal experience will have affected the
research process and my relationship with the respondents. Most of the community
interviewed were from poorer and more marginalized backgrounds. As Bourke (2014)
explains, the differences between myself and the respondents may have further lead to the
marginalization of them as a vulnerable group. | also had to consider the positionality of the
charity. All interviews were conducted in the presence of the RTT team who wore their blue
company shirts. The presence of the company may have shaped the responses where the
respondents may have felt the need to speak completely positively rather than truthfully,
possibly leading to bias (Temple and Young, 2004). To overcome this challenge, | attempted
to encourage each of the respondents to be as truthful as possible in their feelings and not
to be intimidated by myself or the presence of RTT team. Tackling the issues of positionality

was tough but the interviews could not be conducted without the charity.
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4. RESULTS

The research findings have revealed a diverse set of results regarding the community
awareness and perception towards slum tours and the Reality Group. This section will
explore the results of the interviews to gain a better understanding of slum tour practice in
the 215t century. Where available, each interview response will be accompanied by the
gender, occupation and birthplace, and all response categories will be explained using

percentages.

4.1. The Dharavi community

This section begins by outlining the background of the respondents including the occupation,
birthplace, education and living situation. This is important because this may have influenced

the respondents6 answers during the interviews. All but two respondents lived inside
Dharavi. However, the two respondents who did not live in Dharavi did work in Dharauvi.
Additionally, the age of respondents varied from 16 to 69 years but this will not be specified
inthe resul t s, because | i ke Slikkeroés (2014)

category was unsuccessful.

4.1.1. Birthplace

As Dharauvi is filled with a mosaic of migrants it was not surprising that the respondents came
from a range of states across India and internationally. But despite this, the single biggest
group originated from Dharavi, Maharashtra (42%) (see fig. 8). 16% of respondents did not
state their birthplace, leaving the rest of the respondents (42%) with their birthplace
somewhere else (in India and internationally). Within the category of being born somewhere
else, there was only one international migrant. Also, most who had been born in Dharavi

had explained that their family had lived there for generations. Responses for this were

typically:

ABorn and brought wup in Dharavi onlimgstditbet m
gener ati ons h aenealebheusewifd) Bharavwd) (
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Figure 8: Birthplace of the respondents

4.1.2. Education

It is obvious that a large percentage of the respondents did not explain what form of
education they had completed (38%) (see fig. 9). It was unknown why some respondents
did not want to explain this, but on occasions some interviews ended very quickly due to the
respondent® lack of interest or shyness. However, from the 62% of responses which were
received, only 10% had no education while 52% had an education of some sort. Those who
had an education had completed or were completing it at varying levels. The largest grade

which the respondents had completed was the 10" grade, while the percentage who had

completed college was very small (6%). Al t er nati vel vy,

which was probably due to misunderstanding of the question, shyness or lack of interest to

answer the question.

4 %

of
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Figure 9: Education level of the interviewees
4.1.3. Occupation
The occupation of respondents was very varied (see fig. 10). The occupants ranged from
working in different sectors, students and housewives. When many of the respondents had
talked about their occupation, it seemed that many were involved in businesses which they
had inherited from their family and passed down through generations. This however, was

mostly the case with respondents who worked in the pottery and leather business.
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